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I would like to invite you to a one dayconferenceto discussthe resultsof the latest BrandFinance®
Global Banking 500 study publishedin the BankerMagazine. After a yearof financialturmoil , it is
time for a newworld order for bankbrands.

ThisȅŜŀǊΩǎstudy revealsthe impact of a year in which bankshave been savedby governments,
acquiredby competitors and, in worst cases,disappearedforever. However,there is still hope as
manybankshaveadmirablydemonstratedtheir strengthandresilienceandgrownin brandvalue. So
what canbankbrandslearnfrom the risersandfallersin this yearsstudy?Whatbrandsshouldwe be
lookingout for in 2010andbeyond?

Not only will you be able to discussthe key findings of this yearsstudy, but also gain valuable
insightsfrom our guest speakersfrom leadingbank brandsand bankingexperts. Guestspeakers
include:

ÅAndrew Porter, Managing Director, Financial Services Forum 
ÅBrianCaplen, ManagingEditor,TheBankerMagazine
ÅTracyBritton,GroupHeadof Marketing,HSBC
ÅMaríaSánchezdel Corral,CorporateMarketingDirector,Santander
ÅAnthonyThomson,ViceChairman,Metro Bankplc
ÅJeremyFawcett, FinanceCategoryDirector,Yahoo!
ÅMarkGordon,UKProjectLeader, BrandKeysInc
ÅPierMassa,ManagingPartner,M2 BusinessFrameworksLimited
ÅSholtoLindsay-Smith,ManagingDirector,UffindellWest

Join leaders from a number of UK and international banks as they debate the new world order for 
bank brands. 

To book your place at this exciting conference, please contact Judy Claxton at
j.claxton@brandfinance.com. Alternatively,pleasecontactour office on +44 (0) 2086070300. I look
forwardto a livelydiscussionandto seeingyouthere.

Tuesday 2nd February 2010

David Haigh,
CEO, Brand Finance

Thisprogrammeiscorrectat time of goingto print. BrandFinancereservethe right to changeanyaspectof the event
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8.45 ς9.00¦  Registration and Coffee

9.15 ς9.45¦ What does the future hold in store for Global Banking Brands? ¦ 
Brian Caplen, Managing Editor

The Banker Magazine 

9.00 ς9.15¦  Introduction & Welcome ¦       Andrew Porter, Managing Director
Financial Services Forum   
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9.45 ς10.30¦ Which are the strongest and most valuable banking brands? 
2010: BrandFinance Global Banking 500 ςResults and Insights

David Haigh, Chief Executive
Brand Finance plc 

10.30 ς11.00¦  Coffee

11.30 ς12.00¦ Managing the fastest growing retail bank brand in the world¦
MaríaSánchezdel Corral, Corporate Marketing Director

Santander

11.00 ς11.30¦  Building a successful global banking brand¦       
Tracy Britton, Group Head of Marketing

HSBC
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13.00 ς13.45 ¦  Lunch

12.30 ς13.00¦ PANEL SESSION AND DISCUSSION¦ 
Chaired by David Haigh, Chief Executive 

Brand Finance plc

12.00 ςмнΦолν  [ŀǳƴŎƘƛƴƎ ŀ ƴŜǿ ΨŀŘŘŜŘ ǾŀƭǳŜΩ ōŀƴƪ ōǊŀƴŘ ¦       
Anthony Thomson,  Vice Chairman

Metro Bank plc

Thisprogrammeiscorrectat time of goingto print. BrandFinancereservethe right to changeanyaspectof the event
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14.30 ς15.15¦ Achieving cultural change in the banking environment¦ 
Pier Massa, Managing Partner

M2 Business Frameworks  Limited 

16.15 ς16.45¦ How digital marketing is impacting banking brands ¦ 
Jeremy Fawcett, Finance Category Director

Yahoo! 
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15.45 ς16.15¦ Brand Positioning for future success¦ 
Sholto Lindsay-Smith, Managing Director 

UffindellWest

16.45 ς17.00¦ Concluding remarks
David Haigh, Chief Executive

Brand Finance plc

17.00 ς18.00¦  Drinks

13.00 ς13.45 ¦  Lunch

15.15 ς15.45¦  Coffee

13.45 ς14.30¦ Understanding the drivers of customer demand¦ 
Mark Gordon, UK Project Leader  

Brand Keys Inc
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