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ôLatest trends and applications in               

brand valuationõ

Tuesday 13th October 2009
The Arts Club, 40 Dover Street, Mayfair, W15 4NP

In conjunction with the:



Ψ[ŀǘŜǎǘ ǘǊŜƴŘǎ ŀƴŘ ŀǇǇƭƛŎŀǘƛƻƴǎ ƛƴ ōǊŀƴŘ ǾŀƭǳŀǘƛƻƴΩ

I would like to invite you to a brand valuationworkshopwhere BrandFinancewill be coveringthe
latest trends and applicationsin brand valuation,includingreal examplesof how these techniques
arebeingappliedin practiceat someof theǿƻǊƭŘΩǎlargestbluechiporganisations.

We are delightedto haveProfessorMalcolm McDonald,Chairmanof BrandFinanceand Emeritus
Professorof Marketingat CranfieldSchoolof Management,hostingthe event.

Other guestspeakersincludeGabrielaSalinas,formerly ManagingDirector of BrandFinanceIberia
and now Global Brand Managerat Deloitte. Gabi will discussthe future of brand valuation and
introduceusto her book,ά¢ƘŜInternationalBrandValuationaŀƴǳŀƭέ.

We will also be joined by a number of clients who will contribute to the debate basedon their
experiencesof the real-world applicationof brandvaluationtechniques.

To book your place at this exciting workshop, please contact my colleagueRobert Haigh on
r.haigh@brandfinance.comor 02086070300. I look forward to a livelydiscussionand to seeingyou
there.

Tuesday 13th October 2009

9.30 ς10.00  ¦  The future of brand valuation post ISO 
Å Launch of The International Brand Valuation Manual  

- Gabriela Salinas, Global Brand Manager, Deloitte 

10.00 ς10.45  ¦  Latest developments in brand valuation standards:
Å New ISO Standard No 10668 (January 2010)
Å bŜǿ L±{/ {ǘŀƴŘŀǊŘΥ Ψ±ŀƭǳŀǘƛƻƴ ƻŦ LƴǘŀƴƎƛōƭŜ !ǎǎŜǘǎΩ 

- David Haigh, CEO, Brand Finance plc

8.45 ς9.00  ¦  Welcome Coffee and Registration

9.00 ς9.05  ¦  Welcome address ¦ - Andrew Marsden, President, Marketing Society
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CEO, Brand Finance

- Professor Malcolm McDonald, Chairman, Brand Finance plc 

9.15 ς9.30  ¦  Brief keynote speech

9.05 ς9.15  ¦  Introduction¦ - Alex Batchelor, Chairman, Marketing Society

Thisprogrammeis correct at time of goingto print. BrandFinancereservethe right to change
anyaspectof the workshop.


