Brand Finance Forum

‘Building valuable bank brands in difficult markets’

Tuesday 16t September 2008 at The London Stock Exchange, Paternoster Square
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The Brand Finance Institute is the education and training division of Brand Finance plc.
www.brandfinanceforum.com | forum@brandfinance.com | +44 (0)20 8607 0300




Tuesday 16" September 2008 at the London Stock Exchange, Paternoster Square

8.30-9.00 Regisiration and Coffee
900-915 Intfroduction - ‘The importance of brand and Brian Caplen, Managing Editor,
) ) reputation in difficult banking markets’ The Banker Magazine

. Leslie de Chernatony, Professor of

9.15-10.00 Keynotg Spequr - Why ore, Iiete 56 by Sieng Brand Markefing, Birmingham
brands in financial services? . . .
University Business School

10.00 — 10.30 Brand Finance 500 Bank Brand Index — ‘Which are the David Haigh, CEO, Brand Finance

strongest and most valuable banking brands?’ plc

10.30-11.00 Coffee Break
Chris Clark, Head of Marketing,
HSBC Group

Kelvin Collins, Head of Brand
Management, Co-operative Bank

11.00-11.35 Retail Bank Category - ‘Global or local positioning’

11.35-12.10 Retail Bank Category - ‘Ethics, does anyone care?’

Credit Card Category — ‘The role of emotion in building Ben Rhodes, Vice President of
a strong financial services brand’ Marketing, MasterCard

12.45-14.00 Lunch

12.10-12.45

14.00 — 14.35 Wealth Management Category - ‘Building a lan Ewart, Head of Marketing and
’ ’ differentiated brand position based on exclusivity’ Communications, Barclays Wealth
14.35- 1510 Investment Bank Category — ‘Reputation driving David May, Director of Global
’ ) business-to-business brand value’ Marketing, Goldman Sachs
. e . Sharon Rees, Group Director
15.10 — 15.45 Advanced Research techniques —'Using intelligent Financial and Professional

customer research to build bank brands’ .
Services, TNS

15.45-16.00 Coffee Break

16.00 — 16.35 Keynote Speaker — ‘The yin and yang of creating an Peter Fisk, CEO, BrandGenius

extraordinary bank brand’ Limited
Dr. Dominic Hickman, IP
. . . Commercialisation Group, Rouse
16.35-17.10 Intellectual Property Law - ‘Steps in creating a brand Christian Gordon-Pullar, COO.

holding company; audit; tfransfer; management standard Chartered Bank Brand

Company Limited

José Lembi de Faria, Executive
Director, Bradesco

Elizabeth Armstrong, CMO,
Standard Chartered Bank

Panel discussion — ‘The future of bank brands’,
17.10-17.40 Moderated by Tanya Beckett, BBC World News Banking

CelitsspeieiEnt Alexey Marey, Head of Retail, Alfa
Bank
17.40 - 17.45 Concluding Remarks EI?:VId Haigh, CEO, Brand Finance

| 17.45-18.30 Drinks
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Addding Brand Value in Financial Services

Tuesday 16" September 2008 e The London Stock Exchange, Paternoster Square

The Brand Finance Forum is an event at which leading edge
thinkers in the area of brand strategy, brand building and brand
valuation come together to share their experiences and to better
understand the process by which valuable brands are created.

H

The Brand Finance Forum ‘Adding Brand Value in Financial Services
will focus on explaining brand valuation in financial services, how to
leverage financial brands to build long term brand value and how
banks can grow their brand, particularly in a recession.

This is a free forum for CEO’s, CMO’s and CFO’s who are interested
in understanding more about building brand value in financial
services

David Haigh, CEO, Brand Finance plc

For further information on the forum please contact:

Nick Marsh or Camilla Armstrong

020 8607 0300

n.marsh@brandfinance.com; c.armstrong@brandfinance.com

or click here for a registration form

Conference Venue Information:

Forum: DATE: Tuesday 16th September 2008 | VENUE: London Stock

Exchange, 10 Paternoster Square, London. EC4AM 7LS | NEAREST
TUBE: St Paul’s | Click here for a map
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“Understanding the role of the
brand in the generation of profit
is vital to all businesses. This
Forum helped to create a
breakthrough for my company".”
Raoul Pinnell, Ex-Chairman Shell
Brands International, Switzerland

"The Brand Finance Forum was a
valuable opportunity to fine tune
with what people are thinking,
and the tools they are
developing, in the new brand
centric era.”

Fernando Martins, Executive Vice
President, Brand Strategy &
Marketing Communications,
Banco Real, S&o Paulo, Brasil

“The Brand Finance Forum was
very valuable. The discussions
were rich, and provided a good
opportunity to learn from what
other companies are doing”

Jose Risoul, Corporate Brand

Qirector, Cemex /
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