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ωBrand Finance analysis of top 53 stock 
markets.

ω37,000 companies.

ω$38.6 trillion of Enterprise Value.

ω$23.1 trillion of Enterprise Value are 
tangible assets.

ω40% of global enterprise value is 
intangible. 

ωTrend from 2001-2008.

Understanding the value of Intangible Assets

Source : BrandFinance ® Global Intangible Tracker 2009
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Global Intangible Asset Values

Source : BrandFinance ® Global Intangible Tracker 2009
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Global Intangible Asset Values

Source : BrandFinance ® Global Intangible Tracker 2009
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Purpose of Study

The purpose of this study is to:

ςEnhance recognition of the importance of intangible assets 
and brands
ςIdentify the most valuable brands and brand portfolios of 

Singapore
ςHighlight the impact of the recession on the performance of 
{ƛƴƎŀǇƻǊŜΩǎ ƛƴǘŀƴƎƛōƭŜ ŀǎǎŜǘǎ ŀƴŘ ōǊŀƴŘǎ



How did Singapore fare? 

ÁSingapore is ranked 24th by 
intangible contribution to 
enterprise value. 

Áhƴƭȅ мм҈ ƻŦ {ƛƴƎŀǇƻǊŜΩǎ 
listed value is contributed 
by intangibles. From 52% in 
2007.
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How did Singapore fare? 

ÁWithin Asia Pacific, 
Singapore fared better than 
South Korea and Taiwan 
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Singapore Enterprise Value breakdown

Source : BrandFinance ® Global Intangible Tracker 2009



How did Singapore fare?

ÁTotal Enterprise Value of 
the Top 10 Sectors in 
Singapore worth about 
US$188.4 billion (-42% from 
2007 at US$ 323 billion)

ÁTelecommunications the 
Most Intangible Sector in 
Singapore in 2008 (67.4% 
intangible value 
contribution)

ÁReal Estate is the least 
intangible sector (-53.9% 
intangible value 
contribution)
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Brand Valuation Methodology 



Income Approach

Valuation approaches

Cost ApproachMarket Approach

Residual Earnings 
Method

Premium Profit 
Method

Premium Pricing
Method

Relief-from-Royalty 
or 

Royalty Savings 
Method

Indirect or 
Residual Methods

Direct methods

Accepted approaches of Brand Valuation



IVSC Preferred Approach ςIncome: Royalty Relief

Brand Value
Discounted at cost of capital

Future cash flows over planning period Perpetuity

TimeToday
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Future 
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